DATA POINT

April 2010

An item of factual information derived from measurement or research

PaN | 2rramo
‘ COLLEGE

S§T. PHILIP’S COLLEGE

Planning, Research &
Effectiveness Department

ASB, Office 200
Tel. 486-2369, Fax 486-2646
www.alamo.edu/spc/iprdept

Mecca Salahuddin
Director
msalahuddini®alamo.edu

Rhonda Johnson
Statistical Research Specialist
rjohnson@alamo.edu
Elizabeth Ehrler

Research Specialist
eehrler@alamo.edu

' Next! Morith,

l’.: .’.«‘*.5’;.‘5’,"*‘{! .‘.'.'.::.'.'! .':
:,:SPring 2010. ., «

=+ Noel-Levitz :* -
¢ *Results: - «

The Survey of Entering New Students Engagement includes items that elicit
information from students about their first impressions of the college; intake

processes such as admissions, registration, assessment, placement, orientation,
and financial aid; how they spend their time as they begin college; how they assess

their earliest relationships and interactions with instructors, advisors, and other
students; what kinds of work they are challenged to do; how the college supports
their learning in the first few weeks; and so on. The following graphs represent our
students’ responses in comparison to the Alamo Colleges.
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*Source: 2009 SENSE Report




